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NMPOrPAMA

HanpaBneHue ,,MapkeTuHr u ynpaBneHme*

20 centemBpyu 2016 r. - BTOPHUK

14.00 4. — 14.50 4. — Pernctpauus 3a koHdepeHumsita — cooarie 1 etTax
15.00 4. — 15.10 4. - OTKpPUBaAHe Ha KOHdEpPEHUMATA - 3ana “U3ToK”
15.10 4. — 15.40 vu. - NneHapeH goknag

Axap. AoTH. npod. AMH UBaH MonyeB - “[lokTop XoHOpUC Kay3a” Ha BCY
“PeanHuAT CBAT Aa ce BbpHe 06paTHO B KracHarta craa”

15.40 4. — 16.00 u.

Prof. Ludmila Gennadevna, PhD - Dean of Faculty of Economic and Financial at Moscow
Witte University

“Problems of Formation of Infrastructure of Support of Small Business in the Russian
Federation”

16.00 4. — 3acaxgaHe Ha gpbBYe Mo crny4van 25-roguuHMHaTa OT Cb34aBaHETO Ha
Byprackus cBobogeH yHMBepcuTeT — BXOABT Ha yHMBepcuTeTa

19.30 u. - MpasHnyeH KoKTenn no cnyyan 25-roguilHnHaTa ot cb3gaBaHeTo Ha byprackus
cBOOOAEH YHUBEPCUTET - aTPUYyMbT Ha yHMBEpcuTeTa

25

T'OIMHU

-
S
BYPI'ACKH

CBOBOJIEH
YHUBEPCUTET



21 centemBpu 2016 r. - cpsaga

3ana 218

Hay4eH cekpeTtap — npod. Aa-p JinHa AHacTacoBa

TexHUYecku cekpeTap — rn. ac. ao-p AraHac Jlynsos

09.00 4. — 09.15 u.

09.15 4. - 09.30 u.

09.30 4. — 09.45 u.

09.45 4. —10.00 y.

10.00 4. - 10.15 u.

10.15 4. - 10.30 u.

10.30 4. — 10.45 u.

10.45 4. — 11.00 u.

11.00 4. - 11.15 4.

11.154. - 11.30 u.

11.30 4. - 12.00 4.
12.00 4. - 12.15 4.

MexayHapoaHu TeHOeHuMn BbB BUCLETO OusHec obpasoBaHue u
ovyakBaHusi Ha paboTogaTtenute, npod. A-p JluHa AHacTtacoBa,
Bypracku cBoboaeH yHuBepcuteT

Cultural Effects on International Trade - the Case of Bulgaria, Assoc.
Prof. Mariya Bobina, PhD, University of Illinois, Chicago, USA

BbBexxgaHe Ha cTaHgapTM3vMpaHM  OEeAHOCTU B MNPOLEcUTe Ha
obcnyxsaHe - npobnemn n nonsv, gou. A-p KOnua Woprosa,
Byprackn cBo6oaeH yHMBepcuTeT

The Birth of Branding — A Historical Review of the First Brands, Dr.
Arpad Ferenc Papp-Vary, Budapest Metropolitan University,
Hungary

CTpykTypHa CbrnacyBaHOCT Ha KOHUENUUUTE MapKETUHr Ha
B3aMMOOTHOLLIEHNATA W ynpaBneHuWe Ha B3auMOOTHOLUeHusTa C
kKnueHtn, npod. A-p EBreHn CtaHumupos, rn.ac. a-p Bnagumup
XKeueB, VlkoHOMU4YeCKN yHUBEpCUTET — BapHa

Mpobnembl 1 NepcnekTMBbl MHTErpauMmM Hayku n obpasoBaHusl B
Pecnybnuke KasaxctaH, gou. A-p Jinana bekeHoBa, AnmaTuHcKas
akagemMust 9KOHOMUKKU U cTaTUCTUKK, KasaxctaH

OpraHusaumoHHa KynTypa B
KOHTpapasy3HaBaTeNHN opraHusauuu,
KazakoB, YHUBUT

pasy3HaBaTesiHu "
oou. a-p KoHcTaHTUMH

M3nonsBaHe Ha CKpUTM MPOMEHNMBU NPU U3MEPBAHE Ha Harnacu B
MapKeTUHIroBUTE Wu3cneaBaHus, rn.ac. A-p AtaHac Jlyusos,
Bypracku cBo6ogeH yHMBepcuTeT

CpaBHVITeJ'IeH aHalin3 Ha
KOHTPOJIMHI  KOHUEenuuAa,
3% rapCkun yHuBepcuTteT

eBponenckata un amepukaHckata
rn.ac. a-p Bana XagxueBa, Hos

XapakTepuCTUKM Ha WHMOPMALMOHHMSA Npouec B KOHTEKCTa Ha
KOHTPOMWHI KoHUenuuaTa, rn.ac. A-p Bana XamkueBa, Hos
Obnrapckm yHnBepcuteT

Kadgbe naysa

KOHKYpPEHTHU NpeaMMCTBa Ha Marnkute U cpegHuTe NpeanpusTus,
rn.ac. a-p Ununsa Kepesues, YHCC



12.154. - 12.30 u.

12.30 4. - 12.45 u.

12.45 4. - 13.00 u.

13.00 4. - 13.15 4.

13.154. - 13.30 u.

13.30 4. —13.45 u.

MapKeTUHrOBM aKTMBM Ha BWUCLLETO yyunuuie ocobeHocTw,
ynpaBneHne n noaxoauM 3a oueHsaBaHe, rn.ac. A-p MaprapuTa
DanueBa, KMTM — Codoms

MpakTukn Ha npeanpueMayvyeckusi MapKeTUHr B aurutanHa cpepja,
rn.ac. a-p CeuneH UBaHoB, VikoHoOMn4eckn yHnBepcuteT — BapHa

O630p Ha Mogenu 3a uarpaxgaHe n ynpasrneHve Ha OpaHgose, rn.
ac. a-p Cranumup AHgoHoB, BY3®

Peknamarta B MHCTPYMEHTapMyMa Ha UHTErpupaHuTe MapKeTUHroBU
KOMYHVKaLMW 3a uarpaxgaHe Ha OGpaHa, goktopaHT CrenuaHa
Bacunesa, CA . A. LleHos" — CBuLL0B

MHTerpupaHe Ha Bpb3kMTE C 0OLLECTBEHOCTTAa C OCTaHanute
€NeMEeHTN Ha MapKeTUHrOBUTE KOMYHMKaLUMW npe3 npuaMarta Ha
OpaHavHra, goktopaHT CtenunaHa Bacunesa, CA . A. LleHoB" —
CsuwoB

Bpb3kute ¢  obuiectBeHoCcTTa B  MHCTPyMeHTapuyma  Ha
WHTErpupaHnTe MapKETUHIOBM KOMYHMKAUMW 3a u3rpaxgaHe Ha
OpaHa, poktopaHT CrtenmaHa BacuneBa, CA ,[1. A. LleHos" —
CsuwoB
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